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“Discussing the Concepts” 

A company’s marketing environment consists of a microenvironment and a 

macroenvironment.  Actors and forces outside marketing affect marketing management’s 

ability to develop and maintain successful relationships with its target customers. The 

microenvironment refers to the forces that are close to the company and affect its ability 

to serve its customers. Microenvironment includes the company itself, its suppliers, 

marketing intermediaries, customer markets and publics. The company and all of the 

other actors operate in a larger macro environment of forces that shape opportunities and 

pose threats to the company. The macroenvironment refers to the larger societal forces 

that affect the microenvironment such as demographic, economic, natural, technological, 

political, and cultural forces.  

The entire value delivery network’s primary goal is to serve target customers and 

build strong relationships with them.  Therefore, the company might target any or all five 

types of customer markets, which include consumer, business, reseller, government, and 

international.  The consumer market consists of individuals and households that buy 

goods and services for personal consumption. Business markets buy goods and services 

for further processing or to use in their production processes. Reseller markets buy goods 

and services to resell at a profit.  Government markets consist of government agencies 

that buy goods and services to produce public services or to transfer them to others who 

need them. Finally, international markets consist of buyers in other countries, including 

consumers, producers, resellers, and governments.  

 

 

 

 

 



“Marketing Technology Crowd funding” 

Indiegogo is a crowdfunding site for a variety of businesses and individuals. It is a 

dedicated category to verified nonprofits looking to fund their campaigns and products.  

It’s free to sign up, to create a campaign, and to contribute to a campaign. When your 

campaign raises funds, Indiegogo charges a 9.0% fee on the funds you raise.  If you reach 

your goal, you get 5.0% back, for an overall fee of 4.0%.   

Nick Sireau, a father of two boys with a rare and devastating disease, started the 

Cure for Black Bone Disease on Indiegogo about three years ago.  AKU aka Black Bone 

Disease was discovered more than 110 years ago but still has no cure. This acid in the 

body accumulates at 2,000 times the normal rate, attacking the bones and turning them 

black and brittle.  Nick believes he has found a very promising treatment: a drug called 

Nitisinone. Nick is reaching out to others to help him fund this campaign. So far he has 

raised more than $28,000 out of his $98,000 goal.   

The Theradome Laser Helmet is the first and only FDA OTC cleared clinical-

strength laser hair therapy for home use. Its mission is to bring clinical strength 

technologies directly to the public that would otherwise be out of reach. The helmet is 

proven to stop hair loss, thicken existing hair and grow new hair for a fraction of the 

price.  So far, the innovators have quickly raised $350,000 of its $50,000 goal. 

On April 5, 2012, the Jumpstart Our Business Startups (JOBS) Act was signed 

into law. The JOBS Act is a legislative package designed to jumpstart the economy and 

restores opportunities for America’s primary job creators: small businesses, startups and 

entrepreneurs. These bipartisan measures will increase capital formation, spur the growth 

of startup small businesses, and allow for more small-scale businesses to go public and 

create more jobs. The Securities and Exchange Commission has yet to finalize rules that 

would make it legal for companies to sell equity stakes to anyone over crowdfunding 

platforms.  As of today, they can only sell to accredited investors. The JOBS Act requires 

those raising more than 500,000 from non-accredit investors to provide audited financial 

statements.  

 


